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Vending, Micro Market
and OCS Segments Only

Automatic Merchandiser is the ONLY magazine that focuses exclusively
on the three segments that define the growing vending marketplace;

Traditional Vending, Micro Markets and Office Coffee Service.

- Combined targeted and no waste circulation- - Automatic Merchandiser is the Only magazine
with an exclusive high-level audience that contains supplying State of the Industry and Office Coffee
over 0%’ C-Level or Corporate Management. Service research across all the industry segments

i !
» Dedicated and experienced editors produce and has been doing so for more than 50 years!

content that is sought out by readers to help them - Automatic Merchandiser magazine is the clear
maintain and grow profits. choice publication for targeting the key decision

« Automatic Merchandiser is the industry’s cleanest makers that drive the vending market growth.

and best graphically designed magazine.
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‘0" FAST FACT

o/ +
62+%
of readers reported that they have been

subscribing to Automatic Merchandiser magazine

for 10 years or morel

*Publisher's Own Data
+Automatic Merchandiser 2019 Readership Survey
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of readers say the editorial content in

Autom atlc e i
MERCHANDISER Yending

81%

Automatic Merchandiser (AM) is important
in helping them improve business practices
or operations for their locations.

report that the advertisements in Automatic
Merchandiser are important in helping them

Pass Along

< 95%+>

of readers reported
that others within
their organization
also read Automatic
Merchandiser.

of readers prefer to
receive companies'
advertising of
their products
and services in
the form of print
ads in Automatic
Merchandiser.

of readers prefer
both print and digital
advertising from
companies.

(Ads placed in Automatic
Merchandiser, VMW
eNewsletters and

VendingMarketWatch.com.)

80%

of readers
find Automatic
Merchandiser to be
the most valuable
publication for their
job over Vending
Times and On Trend

magazines.

identify new products.

71%"

(o]
determine the need for
new products/services.

ol

of readers reported that print publication ads,

editorial and product directories along with

the publication's website have a Very Effective
impact when deciding to carry
a product line.

53%

o

of readers select brands and 57%"
of readers approve purchases.

Ll

65% @

n of readers determine the need

for new products/services.

-~ 2y
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+ Automatic Merchandiser 2019 Readership Survey

“Publisher’'s Own Data

15%"

micro market locations in 2020.

‘/ plan to operate more than 20

56% &' <

of readers like the fact that
VendingMarketwatch.com
keeps them current on the
vending and coffee service
industries, and 43% find the
product information helpful.

63%
prefer an industry
publication website like
VendingMarketWatch.com

to gather work-related
information.

have been

reading Automatic
Merchandiser for
more than 10 years.

of readers read 4 out
of 4 issues, and B7%"
read the magazine
from cover to cover.

1,391

readers operate 1-10 micro
market locations, 575* operate
more than 20 locations.

3,799

provide office coffee service in
addition to primary business of
a full-line operator, candy/snack
vending operator or other business
who operate their own vending
and/or manual food service.
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Automatic Merchandiser
- The Leading Publication in the Industry

Automatic Merchandiser Subscriber Reach sy kev TiTLEs

delivers to-the-point content in 66% President, director, CEO, owner,
G2 partner, principal, general manager

a clean, graphically appealing

Food service director, manager,

magazine design. Delivered to °
10/° supervisor

a high-level, targeted audience

of more than 60% C-Level 67 7% VP, corporate officer, treasurer,
(- | controller, CFO

or COFPOI’C”.'G MOnOQemeﬂt Equipment Manufacturers/ 2%
Distribut f Vendi
Automatic Merchandiser has E;S:i:;n:je,?trso e I_C""s"lta'"ts 80% 6%
Operators (2 Other manager, supervisor
NO WASTED CIRCULATION. °®

60/ Sales/Marketing/
4| Customer Service Representative

(o)
12%
Product Broker/Distributor
/Manufacturer of Vendible

‘U FAST FACT Products
71%

of AM subscribers determine

Route manager, supervisor,
route driver, service technician

3

>
i

Subscriber

Break-out
BY BUSINESS
AND INDUSTRY*

1%

Purchasing manager, agent or buyer

the need for new products

E and services.

1%

Consultant or educator

“Publisher’s Own Data
+Automatic Merchandiser 2019 Readership Survey
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4 4 € 2020 PRINT EDITORIAL CALENDAR
><§ In every issue:

SCHEDULED SPACE MATERIAL
ISSUE MAIL DATE DEADLINE DEADLINE SPECIAL EMPHASIS-KEY FEATURES
03.19.20 02.14.20 02.21.20 » Operator Management Technolo
FEBRUARY- e 3 S

MARCH » NAMA Show Preview Issue
» Workplace Beverage Solutions;
Coffee,Teq, Drinks

04.21.20 03.20.20 03.26.20 » New Products of the Year Awards

» Micro Market Forum

APRIL

06.25.20 05.22.20 05.29.20 » State of the Micro Market and
Vending Channels
» Micro Market Promotions

» Micro Markert Planning and Design

JUNE-JULY

08.13.20 07.13.20 07.17.20 » Micro Market and Vending Technology

» Security Trends
» Payment Systems/Technology

AUGUST

09.17.20 08.14.20 08.20.20 » Annual Office Coffee Service Research
Report
» Creamers and Flavor Trends

» Candy and Snacks

SEPTEMBER

10.22.20 09.21.20 09.25.20 » Top S Micro Market Trends
» OCS Equipment Trends

» Breakfast Overview

OCTOBER-
NOVEMBER

12.10.20 11.05.20 11.11.20 » Pros To Know

» 2021 Forecast Issue

DECEMBER

81%° - -

O of Automatic Merchandiser
subscribers find advertisements in AM
important when seeking new products

for their locations/customers.

+Automatic Merchandiser 2019 Readership Survey

DIGITAL SPECIAL|

Autom a'l.IC e i
MERCHANDISER Yending

ADVERTISER TRADE SHOW

REPORT BENEFIT INCLUDED DISTRIBUTION
Available » Free NAMA Show Booth Profile NAMA Show
Available » New Product Awards Promotion NAMA Show
» NAMA Booth Video Option

Available » Free Email Promotion

Available » Company Profile, full or
half page ad

Available » CTW Booth Profile CTW SHOW
» OCS Report Sponsorship

Available » 50% off Email Promotion CTW SHOW
with full or half page ad

Available » Pros To Know Awards

» CONTRIBUTE

Interested in contributing to AM?

Contact our editor at

editor@VendingMarketWatch.com

3


mailto:editor%40vendingmarketwatch.com?subject=
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§
Combine the Power of Print and Digital!

Choose Unify, a content marketing machine that l | . An integrated content environment
n | providing value to your brand while

. t th t t of potential
encompasses your brand with relevant content y Prospacts into qualifying leads,
keeping you in front of your audience at multiple print + digital

touch points.

Unify is made up of the following marketing components:

Featured Article

« Article will be published in Automatic Merchandiser & Clarity '
Unify will cover 7 topics per year as featured articles, published in print and online. ; s i 5 b 1ol - ﬂ

- Featured Product Spotlight Listing

Email Campaign

+ Unify Product Showcase eBlast
Product placement in the Unify Product Showcase sent out to those who
leading article(s) published in Clarity.

» Dedicated Re-engagement eBlast
Sent out to those who click on your product in the Unify Product Showcase eBlast.

Audience Extension
» Targeted Product Ad on Facebook
Targeted to users that visited the online version.
(Impression levels will vary)

Optional Add-on

5,000 four-page article reprints with your company branded as the cover page.

Contact a sales representative for more information.
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Automatic ending

State of the Industry Reports are researched-based analysis of the vending market,
office coffee service segment and micro market industry.

SPECIAL ISSUES

February/March
NAMA Show Pre-show Issue

T O THE VI 4 THTLL SERVIOL [N ST

April .
New Products of the Year and Sthramy Ll ===
NAMA Show Issue F |

el o
June
State of the Micro Market cﬂﬂﬂﬂUEd

Growth
ln OCS

Channel Report

August
Corporate Profiles

September
State of the Coffee Service
Industry Report

October
Micro Market Trends

December/Januvary
Pros to Know and
2021 Forecast Issue

Pros to Know New Products of the Year

Awards and Contests In the December/January Issue In the April Issue

Automatic Merchandiser leads

READERS'
CHOICE
AWARDS

industry member recognition

programs that are above and

beyond anything else in the 2020

marketplace. ' =EPRNS 10 KNﬂW

Vending » Miao Market » Office Coffee Service
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$3,765
3.575
2,860
2,002
1,620

BLACK & WHITE SUBTRACT

FULL PAGE

$1,500

TW
& ONE-HALF

$3,915
3718
2,975
2,080
1685

THIRDS

Spread Ads: Contact Advertising Representative for spread rates
Match or Spot Colors: An additional charge of $400 will apply to ads that require a spot color or match to a Pantone®/5t color

Full Page

Live: 7 /s" x 10 %"
Trim: 77%" x 10%"
Bleed: 8 %" x 11"

Two-Page Spread
Live: 14%" x 10 %"
Trim: 15%" x 10 %"
Bleed: 16 %" x 11"

$1,000

$4,150
3,900
3,120
2,185
1,770

ONE-THIRD &
ONE-FOURTH

$4,360
4,130
3,300
2,316
1,875

$650

Gross Pricing

Two-thirds Page
Vertical
4%6" x 10"

One-half Page
Vertical
3%" x 10"

One-half Page
Standard
4%6" x 776"

One-half Page
Horizontal
7'"x 47%"

One-third Page
Standard
4%6" x 47"

One-third Page
Vertical
2%6" x 10"

One—fourth Page
3%" x 47%"

Automatic yendin
MERCHANDISER Yending

/a PAGE
SPOTLIGHT

Automatic
MERCHANDISER

&
GEVALIA

.
GIVALIA |

Led Cofft

T

¢+) FILES

Print Specifications

Custom Print

Turn to Automatic
Merchandiser to create

your advertising message in
unique print formats such as:
advertising covers, belly bands,
tip-ins, post-it notes —

you name it!

Contact a sales representative
to discuss all of our custom
print solutions.

Print ready PDF is the preferred file format.

For specific information on ad submission please contact
Connie Wolf at 920.563.1679.

If file is more than 10MB, please send to
CWolf@EndeavorB2B.com using www.wetransfer.com



mailto:CWolf%40EndeavorB2B.com?subject=
www.wetransfer.com
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Vending ' Targeted Channels

HERAE (DR AT ORI AT [ORIEEET  GMANMNT  ER UG PO OO

BEVERAGE jj COFFEE SERVICE ] EQUIPMENT
HEALTHY CONVENIENCE | MANAGEMENT
MICRO MARKET | PRODUCTS j TECHNOLOGY

139,762

VendingMarketWatch.com
Average Monthly Ad Impressions

22,350

VendingMarketWatch.com
Average Monthly Unique Visitors

99,099

VendingMarketWatch.com
Average Monthly Page Views

VendingMarketWatch.com Website

Take charge of your marketing campaign. Generate leads,
provides ROl and brand awareness with banner advertising
on the industry-leading VendingMarketWatch.com website.

High Impact Ad Units

o Wallpaper
ROS: 54,600 Channel: $5,400
Welcome Ads 550x480

205 93,650 crorne: $4,150

Leaderboard 970x90 + responsive resizing
ROS: 52,750 Channel: 535000

Billboard 970x250*

205 93,090 cronne. $4,000

Large Skyscraper 300x600

cos: 32,490 cronne $2,750
» Facebook Retargeting

Native Ad 300x250* - K
Visitors to VendingMarketWatch.com

o8 sz 650 - | Sz 950 ; CONTIE SO can be retargeted with your ads,
: [ annel: y on Facebook. Click here to learn more.
CPM: $70

Medium Rectangle 300x250

O © ® 6 0 O

10 JES $2,650 ... $2,950

Expandable Ad Units Available:
970x90 is expandable to 970x415*
300x250 is expandable to 600x250"
300x600 is expandable to 600x600*
Upcharge applies

~Google Analytics Monthly Average: January-March 2020
~"Open X, Monthly average: January-July 2019

*100% Share of Voice


http://media.cygnus.com/files/base/AUTM/document/2018/10/VMW_Retargeting_SellSheet_2018.pdf
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Vending Today Advertising:

Vending Today Lol o pm—_ne. - Send your advertising message to industry
Vending Today is the only daily eNewsletter delivering timely leaders with eNewsletter banner and content ad
news and product information to the vending, office coffee advertising. Increase your brand awareness and
service (OCS) and micro market audience of more than 10,500*. help drive leads traffic to your site.

It is the most important eNewsletter in the industry.

Sun Weekly Banner Ads
Leaderboard
(limit 1 per eNewsletter)

0CS Operator

Each month the Automatic Merchandiser editors will provide the
OCS Market with operator profiles, coffee, tea and beverage
trends, and market news and supplier product updates.

Margtand Man S3eais Cash From Verdmg

The OCS Operator eNewsletter reaches more than 10,800 OCS Machines Al Twe High Schools s 300x250 pixel banner ad
operators and is one of the only market platform eNewsletters to S S S S no— (limit 3 per eNewsletter)
s i e T sagair e Righ o bimiols ik stide
exclusively focus on the Office Coffee Service industry. R il -
$675 per week
Camaioups Systems - Smarier Vanding
2,800/F0r three issues » Tk Comntrod » (ind Canlibens = Ohstivaben Minten » Gr *Frequency discounts available,
Skt Cantn g By, e s 4 shasmat-Susire] please contact your sales representative

#nd ins el varadiony platiar, dnr rasies
dyzamac nrate whodoiog, ssenaind pr
merthasdiiog sad mmiory nuLgeres
corvslbic iy amy mobdde devicr. By

Learn moes

.

®

Standard Size: 280x157 pixel image and 50

Wt words MAX of text; mit 4 per eNewsletrer

ekl Vidma: Hlmlltﬂuhnq Cowild i‘wl l-dnm Effect On Micro Ilarlr:lh 950
A et wred Bt Camvnss o dimald B
DR, <l o the vending ity per week

*Frequency discounts available,
please contact your sales representative

P
I
)
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<
0
)
]
~
o
]
-
>
o
w0

- New York Governar Siges Budget BT That Imcludes Sales Tas

Featured

Exclusive Digital Content =)

Micro Market Design

m Micro Market Design is a six times a year eNewsletter
dedicated to the unique aspects of micro markets
installation. Each issue contains two brief case histories

(®ADD VIDEO LEAD-GEN

Feature a marketing video in your Content Ad,
for more information, click here.

of a micro market, including before and after photos, plus
bite-sized micro market intelligence featured in the micro
market insider section.

*Publisher's Own Data
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Promote Your Products!

The VendingMarketWatch.com Product Guide allows visitors

access to your products and services 24/7, 365 days a year. Your

sponsorship of a product category or subcategory brands YOU

as the expert in your category!

VMW Product Guide Category Exclusive offers:

« Visibility: Your branding dominates your selected product category

« Accessibility: Fast, easy access to your company’s website,
product information, news and social media

» Qualified Leads: Inquiries are delivered
immediately to your inbox

o Leaderboard 970x90 + responsive resizing
e Large Skyscraper 300x600

e Medium Rectangle 300x250

Category SBBO/G—Month 51,340/Ye0r
Subcategory 5530/6—Month 5840/Yeor

Product Showcaose ® b

Include your product in the Product Showcase Email
Promotion - for more information click here.

Bill and codn accoptors aed >
BCCESSOrIES

Brewing aquipment, bt bevensge
bUpEEnT

Bulk weding equagemant and
presects

Busingss Servioes And Prodects »

Catenedia egeipment, condiment

Candy, gem, Trut/ gumemy snacls

Y% UPGRADE

Your Category Exclusive
With Wallpaper

Super Wallpaper is a high-
impact border on the top
and sides of the web page.
Available as an upgrade to
Category Exclusives.

Click here to learn more.

Automatic yendin
MERCHANDISER Yending

Veending

IR CEVIIHWA MEAENT  FIMTNYORISNEC]  RESSTRINT MO MAT]  SOINTY  TECEGLDE

WALLPAPER

i e b e e T P B
Pl bt o et o
[ —

Wl g Pt e et s Dol


https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2017/09/AM-VMWResponsiveWallpaperPromo0717_%282%29.pdf

< <
< EMAIL PROMOTIONS

) <

Automatic v
MERCHANDISER Yending

>

Promote Your Product or Service to the
Right Audience - the Operators and
Distributors all with full metrics reportingl!

‘0" FAST FACT

13,000

Marketing Partner
Email Promotion

recipients

Vending

% PRODUCT SHOWCASE

o
i

ARE YOU READY FOR
UPCOMING FDA NUTRIBIGN
FEEF‘._JIRER ENTS®
1 B il Yoms Mo VoS w-"

et Wt corm CTOTRASE

LEARN HOWY TO DIFFERENTIATE YOURSELF 4
FR.OK THE COMPETITION, WiN MORE LOCATIONS,
AND KEEP CUSTOMERS, HAPFY WITH VENDSCREEN,

*Publisher's Own Data

RO L W

A uchucTeen inchnciogy sioey

St P i USSR I RS SRRy EgraTaTi
= Saywrd sy e roes b ot sy

Product Showeose ® -

Your new product information can be delivered cost efficiently and timely
Customized Email [:l]m[]l]igns @ '{,I:l in the Product Showcase from VendingMarketWatch.com, the online
Customized emails are sponsored exclusively by YOU. Drive information leader in the vending, OCS and micro market segments.

leads, introduce new products, create improved awareness and
drive buyers directly to your website with email messages sent
to our highly qualified de-duped list. Tell us who you'd like to

reach and we'll deliver your message to the audience you want. You provide us with:
« Product photo - High Res pdf or jpeg

« 50 words of copy plus headline

Full List @ Add Video Lead-Gen: - Logo and URL

z 385 To learn more about Video
y Lead-Gen, click here.
i 4 F To learn more about additional Your rate per issue: 51,085 per product

This eNewsletter format will be deployed to vending operators and
distributors from VendingMarketWatch.com.

SO 35 Lead-Gen options, click here.
" /per name
($950 minimum)
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Video Lead Generation

Receive demographics and contact information on each individual who
views your marketing video. Also includes viewtime data by individual, and
identifies the viewers who click through to your site.

Four ways to distribute your marketing videos
and collect sales leads

o Email Promotion + Video Lead-Gen
e NAMA OneShow Video Showcase Email Promotion + Video Lead-Gen
9 Product Showcase Email Promotion+ Video Lead-Gen

e Daily eNewsletter Content Ad + Video Lead-Gen

Add video-gen for an additional $995 to standard product rate.

Trade Show Video Programs

Leverage the power and engagement of video to build excitement for your
products and services at key trade shows. Turn-key video production and
distribution can span any combination of pre-show video invites, at-show
demos and presentations, or post-show updates. Videos will be distributed
to VendingMarketWatch.com’s audience in a compelling eNewsletter format.

Visit Events for more trade show marketing options.

New! Quick Chat Video

Leverage the power of video to make an authentic
connection with your audience. The editorially-driven

Custom Video
Contact a sales
video interviews will capture key insights from your
experts as we cover the essential elements of your
program to create a more robust surrounding of

announcements for deeper audience engagement.

representative for
a custom quote.

Click here for more information.

Ways to Use Video

>

» Customer testimonials
(quotes, interviews,
screenshots of reviews, etc.)

Company overview
(a quick look at your
company and its products/

services, .
) » Seasonal videos

(holidays, special promos,
trending events)

» Q&A videos
(answer product questions,
take questions from
customers, etc.)

Big announcement
(merger, new product,
special events etc.)

Product/services demo
(product features, before-
and-after, how-to tips, etc.)

Event promotion
(sales, in-person events,
event info, etc.)

» DID YOU KNOW?

Including a video in email
marketing can increase click
through rates by

200-300%

(Digital Information World)

Viewers are 85% more

likely to purchase a product after
watching a product video.

(Internet Retailer)

43% of people say

they want to see more video
content in the future.
(HubSpot)

Video drives a 157%

increase in organic traffic from
search engine results pages.
(Brightcove)



https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2020/04/AMVMW_VideoChat_SellSheet_2020.5e9610f2eced9.pdf
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Position your company
as a leader in its field

By publishing best-in-class content, such as videos, research, or

any other form of original content regularly, potential clients and
members of your industry may begin associating your brand
with insight and authority. When the time comes to buy from a

company, yours will be at the top of their mind.

Thought Leadership Advertising Opportunities v . S TIER EMAIL
For more information, click on a marketing product. . - DRIP CAMPAIGN
» Webcast » Clarity

» Amplify » Video

» SMARTPaper » Research

» Case Study

Webcast Amplify

Turnkey program includes hosting, Amplify is a three-step lead nurturing
promotion, responses to your and native content program that
company specific survey questions, utilizes a series of emails and landing
and the entire lead list and contact pages designed to guide potential
information of each individual who customers along the buying journey.
registers to attend. Reach 10,500 recipients.

Click here for more information.

Click here for more information.

$3,000... $4,000..

*List size depends on selected audience segments.



https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Webcast_SellSheet_2020.5da77b9a0643d.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Amplify_SellSheet_2020.5da77b1978270.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Smartpaper_SellSheet_2020.5da77b6e71070.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Clarity_SellSheet_2020.5da77b3ab101b.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2020/04/AMVMW_VideoChat_SellSheet_2020.5e9610f2eced9.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Webcast_SellSheet_2020.5da77b9a0643d.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Amplify_SellSheet_2020.5da77b1978270.pdf

<
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Thought Leadership Advertising Opportunities

SMARTPaper

Endeavor Research provides insight and
analysis at the company, country and
industry level including but not limited to
competitor and market data, valuations,
market trends, product pipelines and
forecasts. Click here for more information.

54,000 net per SMARTpaper, includes leads.

Case Study

Includes an Email Marketing Blast to more than
10,500" recipients.

54,500 net per Case Study and includes

leads. Segmented lists available.

Clarity
‘ Custom content marketing solution that provides
& your customers with content that is of great interest
abh to them in an engaging format.

Sent to a defined, qualified audience. New users
are asked to register, and audience analytics are
generated. Click here for more information.

$7,500

Video

The Sponsored Video is a week-long

campaign that promotes your video to

our audience by featuring it in the Vending Today
eNewsletters and on VendingMarketWatch.com.

$995.....

Research

Endeavor Research provides insight and
analysis at the company, country and
industry level including but not limited to
competitor and market data, valuations,
market trends, product pipelines and
forecasts. Click here for more information.


https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Smartpaper_SellSheet_2020.5da77b6e71070.pdf
https://cdn.baseplatform.io/files/base/cygnus/vmw/document/2019/10/AMVMW_Clarity_SellSheet_2020.5da77b3ab101b.pdf
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We are offering o FREE,

Comprehensive AUDIT OF YOUR WEBSITE.

This detailed report will include
recommendations on how to make your site

the absolute best it can be.

You'll receive a comprehensive report of more than 30 tests on
up to 100 pages, examining content, experience, compliance, find
ability, and technology best practices, including:

» Your website’s quality and functionality

» User experience

» Search optimization and marketing

» Competitive ranking for traffic and keyword search

» Technical issues “under-the-hood” of mobile and
desktop sites

Get Started!

Fill out the audit form and
send to your sales rep.
Download Form, click here

LT

For a complete listing of
marketing services, click here

@ENDEAVOR ‘ MARKETING

BUSINESS MEDIA | SOLUTIONS

Research & Data Solutions

SURVEYS

For an easy and effective method for gathering the information you need, tap
Endeavor Research’s robust lists of avuiation contacts to generate responses to
your organization’s questions. Results are analyzed and compiled into a special
report in PowerPoint and Excel. In addition you'll receive the raw data (not including
respondent names).

INFOGRAPHICS

Infographics are graphic representations of data and information that can absorbed
at a glance. Presenting information in a visual format provides viewers immediate
knowledge. Infographics are also a great way to present your custom content.

CONSULTING

Endeavor Research provides insight and analysis at the company, country and
industry level including but not limited to competitor and market data, valuations,
market trends, product pipelines and forecasts.

With vetted experts across the globe, our team delivers high quality analysis and
business intelligence from in-depth primary and secondary research to proprietary
databases and directories.

» Contact your sales rep
for more information

E)ENDEAVOR
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Your Event Marketing
Strategy Starts Here

Automatic Merchandiser has

Meet with Convenience

specifically developed special pre-show

MBOOTH XXX
GRAB GREATNESS

and post-show media opportunities to
make your brand’s presence at NAMA

Show a measurable success!

Video - NAMA Show Invite

jore customers with America's favorite brands.!

Send us your video invite to your booth (1-2 minutes in length) ' ; i oy, Tals o e e e s e

and we will deploy your message in March in the Video s D s b A eomers chaning s an breias o,
R . Shew 31T stoof P o of dkore g al=Ta B blesome goor dulgent classics, we help

Invite eNewsletter from VendingMarketWatch. Vg oy Bl 85wy U4 - It with a powertul portilo ofin-demand tems

Tocrwnsonget & o 1l e Lt
G you Wy et sl

JMondelez

International i

The NAMA Show Video Showcase

We will professionally capture video at your booth (4-6 minutes
in length) and deploy your video in the May NAMA Show Video
Showcase Email Promotion to our marketing partner list.

Automatic Merchandiser Magozine T —

March NAMA Show Preview issue will include your booth
preview. April will be the At-Show issue with full distribution.

Special opportunities such as belly wraps, outserts and pre-
printed inserts are available for maximum impact in both issues. NAMA
Web & eNewsletter Banner Advertising CUFFEE &WATER

Include banner advertising to your show marketing plan. EDUCATION = NETWORKING = GROWTH
m With more than 55,000" average monthly pageviews to .
VendingMarketWatch.com and more than 10,700 Vending The World's Largest Coffee Service Event
Today daily eNewsletter subscribers, it's no surprise that
they are both ideal marketing channels for your digital show
promotions.

*Publisher's Own Data
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Contact us today to find out
more about all of the print and
digital marketing opportunities
that Automatic Merchandiser
& VendingMarketWatch.com
have to offer.

800-24/-7377

Automatic
MERCHANDISER

Vending

MARKETWATCH

ENDEAVOR

BUSINESS MEDIA

1233 Janesville Avenue
Fort Atkinson, WI 53538
800-547-7377

Advertising

Ron Bean

Publisher

262.473.9231
Ron.Bean@VendingMarketWatch.com

Tami Morrell

Multimedia Account Representative
708.390.8084
TMorrell@EndeavorB2B.com

Abby White

Editor

615.358.7132
AWhite@VendingMarketWatch.com

Automatic v
MERCHANDISER Vending

Advertising Materials
Connie Wolf

Production Manager
920.563.1679
CWolf@EndeavorB2B.com

¢#) PRINT
MATERIALS

Print Ready PDF is the
preferred file format. Send
materials to Connie Wolf.
If file is more than 10MB,
please send to CWolf@
EndeavorB2B.com using
www.wetransfer.com

Shannon Pitel

Digital Ad Materials Coordinator
920.563.1689
SPitel@EndeavorB2B.com

= DIGITAL
MATERIALS

For file size specifications
and digital standards,
click here.
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